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Welcome To  
A Course Creators Presentation 

 



Special Thanks for 
Contributing To  

Excellence in Education 
 





What We Can Give You! 

 



Access 
Pass To: 

 
Calendar 

 
Presentations 

 
Registration 

 
Products 



Join US, Get On Board 
Social Media & RSS Feeds 

Access to Lots of Tools 
FOR FREE! 





Course Creators 
Presents 



Because 
It’s All 
in The 
Survey 



 
Approximately 

$20 
Member 

Price 



The Methodology 
• July 2010 to June 2011 

• 6000 Responses at a 7.3% Response 
Rate 

• Buyers Who Bought & Sold Polled 

• Results Were Analyzed & Published 

• Survey Focuses on Experiences 

• Measures Consumer Trends & 
Characteristics 

 



 



A Course Creators’ Presentation 

The Survey Says 

How Much 

Do We  

Know? 



 



Meet the Players 

Super 

STARS 

Mega 

AGENTS 



The Rules 
• Ask a Question 

• Each Team Member Gets to Answer 
Individually though you may consult 

• Points Equal Percentages on 
Answers 

• Team Must Reveal All Answers or 

• Other Team Gets a Chance to Steal 
All Points 



About The Audience & Your 
Materials 



Characteristics of 
Home Buyers 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

35-54 Years Old                      38% 

25-34 Years Old                      27% 

55-64 Years Old                      19% 

Course Creators 
Exhibit 1-1 

Average Age of Today’s Buyer Is: 

Mega 

AGENTS 



BONUS 

50+ Fastest 
Growing Use of 

Social Media. Up 
42% in 12 Months 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Married Couples                    64% 

Single Females                       18% 

Single Males                           10% 

Marital Status & Sex of Buyers Is: 

Mega 

AGENTS Course Creators 
Exhibit 1-3 



Fastest Growing 

Segment 



What’s Your Plan? 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Owned a Home        47% 

Rented Apt. or House           42% 

Lived with Family/Friends   10% 

Prior Living Arrangement of Buyers 

Mega 

AGENTS Course Creators 
Exhibit 1-18 



Most Buyers Were 

Sellers 

 





3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Desire to Own a Home         29% 

Closer to Family/Friends      28% 

Need Larger Home                15% 

Primary Reason Buyers Purchase 

Mega 

AGENTS Course Creators 
Exhibit 1-21 



Why Do People 

 Really Buy? 

 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Just the Right Time        37% 

Affordability         23% 

Had to Purchase        14% 

Primary Reason for Timing 

Mega 

AGENTS Course Creators 
Exhibit 1-24 



Why Do People 

 Really Buy? 

 



Characteristics of 
Home Search 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Online for Property       35% 

Contacted an Agent       21% 

Online for Process Info       10% 

First Search Step Taken 

Mega 

AGENTS Course Creators 
Exhibit 3-1 



BONUS 

88% of Buyers Use 
the Internet 

During the Home 
Buying Process 



BONUS 

Highest Bucket is 
Not Teenagers 

Its 65 and Older at 
25% 



 



 



 

15,100 
Results 



 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Internet          40% 

Real Estate Agent        35% 

Yard Sign          11% 

How The Buyer Found the Home 

Mega 

AGENTS Course Creators 
Exhibit 3-9 



BONUS 

Internet Went 
From 8% to 40% 
in Last 10 Years 



BONUS 

Agent Went From 
48% Down to 
25% in Last 10 

Years 



BONUS 

Yard Sign Down 
From 15% to 11%  
in Last 10 Years 



 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Finding the Right Property  51% 

Paperwork         22% 

Understanding Process        17% 

Most Difficult Steps for the Buyer 

Mega 

AGENTS Course Creators 
Exhibit 3-11 



Attention – Hire Me  

& I Will: 

1. Help You Find the Right Property 

2. Assist You With the Paperwork 

3. Help You Understand the Process 



 

From  
KW.Com 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Drove By the Home       75% 

Viewed Home on Line       63% 

Found Their Agent        29% 

1st Action After Internet Find 

Mega 

AGENTS Course Creators 
Exhibit 3-13 



 



Beyond MLS 

Branding 

So 30% Can 
Find YOU! 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Photos          85% 

Detailed Property Info       81% 

Virtual Tour         54% 

Most Valued Website Feature 

Mega 

AGENTS Course Creators 
Exhibit 3-18 



 



Home Buyers & The 
Real Estate Agent 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Find The Right Home       55% 

Negotiation Skills        25% 

Providing Comps                  7% 

Buyers Want Most From Agents 

Mega 

AGENTS Course Creators 
Exhibit 4-8 



BONUS 

Finding The Right 
Home: 

55% Want Most 

51% Most Difficult 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Referred by Someone           41% 

Used Agent Before          9% 

Internet Website                     9% 

How The Buyer Found The Agent 

Mega 

AGENTS Course Creators 
Exhibit 4-12 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Honesty & Trust        51% 

Reputation                     20% 

Neighborhood Knowledge  14% 

Most Important Factor in Choice of Agent 

Mega 

AGENTS Course Creators 
Exhibit 4-15 



For This  
Commercial Break 



A Course Creators’ Presentation 

The Survey Says 

How Much 

Do We  

Know? 



A Course Creators’ Presentation 

The Survey Says 

How Much 

Do We  

Know? 



WELCOME BACK! 



A Course Creators’ Presentation 

The Survey Says 

How Much 

Do We  

Know? 



 



Meet the Players 

Super 

STARS 

Mega 

AGENTS 



The Rules 
• Ask a Question 

• Each Team Member Gets to Answer 
Individually though you may consult 

• Points Equal Percentages on 
Answers 

• Team Must Reveal All Answers or 

• Other Team Gets a Chance to Steal 
All Points 



Characteristics of 
Home Sellers 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

35-54 Years Old         40% 

55-64 Years Old          25% 

18-34 Years Old        13% 

Average Age of  a Home Seller 

Mega 

AGENTS Course Creators 
Exhibit 6-1 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Married Couples        77% 

Single Female          13% 

Single Male           6% 

Marital Status & Sex of Sellers 

Mega 

AGENTS Course Creators 
Exhibit 6-3 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Job Relocation        55% 

Need Larger Home        47% 

Closer to Family/Friends      18% 

Primary Reason for Selling 

Mega 

AGENTS Course Creators 
Exhibit 6-20 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

11-15 Years               18% 

8-10 Years           17% 

6-7 Years          16% 

How Long Have Sellers Lived in Home 

Mega 

AGENTS Course Creators 
Exhibit 6-1 



BONUS 

The Median 
Number of Years 

is 9 



The Orphaned Children 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

5 Miles or Less         23% 

11-50 Miles           22% 

6-10 Miles         16% 

Distance Between Home Purchased & Sold 

Mega 

AGENTS Course Creators 
Exhibit 6-1 



BONUS 

Those moving a 
distance greater 
than 1000 Miles 

is 13% 



Lessons 

From 

Asheville 



Sellers & The Selling 
Process 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Referred by Someone       39% 

Used Agent Previously         22% 

Employer or Relo Service       5% 

How The Seller Found Their Agent 

Mega 

AGENTS Course Creators 
Exhibit 7-1 



 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

1           66% 

2             16% 

3             13% 

Number of Agents Interviewed 

Mega 

AGENTS Course Creators 
Exhibit 7-2 





On Trulia 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Market Home to Buyers       24% 

Competitive Pricing               20% 

Meet & Keep Deadlines       19% 

What Sellers Want Most 

Mega 

AGENTS Course Creators 
Exhibit 7-6 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

5 Miles or Less         23% 

11-50 Miles           22% 

6-10 Miles         16% 

Distance Between Home Purchased & Sold 

Mega 

AGENTS Course Creators 
Exhibit 6-1 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Reputation                              38% 

Honesty & Trust          20% 

Knowledge         11% 

Most Important Agent Choice Factor 

Mega 

AGENTS Course Creators 
Exhibit 7-7 



Testimonials 



Facebook 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Agent Initiated        43% 

Client Initiated        36% 

Never Came Up        11% 

Who Started Commission Negotiations 

Mega 

AGENTS Course Creators 
Exhibit 7-10 



BONUS 

• Agent initiated discussion          43% 

• Client initiated and agent          26% 

     negotiated 

• Client initiated and agent          10% 

     Wouldn’t negotiate           

• Client knew it and didn't              8% 

 bring it up  

• Client didn't know they                13% 

      could be negotiated  



What Are We 
Missing? 



3)   X   X   X   X   X   X   

2)   X   X   X   X   X   X   

1)   X   X   X   X   X   X   

Super 

STARS 

Definitely                   72% 

Probably          17% 

Not             9% 

Would The Buyers Use Us Again? 

Mega 

AGENTS Course Creators 
Exhibit 7-10 



BONUS 

In 6 Months They 
Don’t Remember 

Your Name 



 



8 X 8 
Campaign 



 



Thanks 




